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Planning Pitch Angles - Farmacy April, May, June

This internship final project focused on developing 
seasonal PR pitch angles for Farmacy Beauty’ Honey 
Halo moisturizer across April, May, and June. The 
concepts aligned the product with key editorial 
moments including post-winter skin recovery, Mother’s 
Day gifting, and summer travel skincare needs to 
position it within relevant beauty and wellness 
coverage.

My Role: 
Developed pitch angles and for Honey Halo seasonal 
concepts to support strategic brand outreach and 
editorial planning across multiple months.





International Women’s Month Pitch 

This media pitch was written in support of 
International Women’s Month coverage by 
highlighting female founders and executives 
across beauty, fragrance, and wellness brands. 
The goal was to position these leaders for 
profile features, quote opportunities, and 
female-founded brand features in lifestyle 
and beauty media. I drafted this pitch as part 
of my role as a PR Intern at Azione.

Overall Client Brands: Kosas, DedCool, +LUX 
UNFILTERED, Lake & Skye, Kitsch, VIEVE, 
HigherDOSE, CorePower Yoga, Sarah 
Wragge Wellness

My Clients: Kosas and Lake & Skye

Objective: Secure editorial coverage and 
interview opportunities during International 
Women’s Month

My Role: Drafted media pitch and supported 
media outreach for my clients







International Fragrance Day Pitch 

This media pitch was written in support 
of International Fragrance Day coverage 
by introducing Dancing Wine’s inspired 
fragrance collection. The goal is to postion 
these fragrances an extension of vineyard 
culture, connecting fragrance, wine, and 
nature.  

My Clients: Dancing Sonoma 

Objective: Secure editorial coverage and 
product placements for International 
Fragrance Day. 

My Role: Drafted media pitch and supported 
media outreach. 







Summer Staples Pitch

This media pitch was written to support 
seasonal summer coverage by highlighting 
must-have beauty, fragrance, and haircare 
essentials for warm-weather routines, beach 
days, and vacation travel. The goal was to 
position these products for inclusion in 
summer roundups, travel beauty edits, and 
lifestyle features. I drafted this pitch as part of 
my role as a PR Intern at Azione.

My Client Brands: Kosas, Dancing Sonsoma, 
Farmacy, Kenra Professional

Objective: Secure editorial coverage and 
product placements in summer beauty and 
travel-focused stories

My Role: Drafted media pitch and supported 
media outreach, aligning products with 
seasonal trends and beach/vacation-focused 
narratives.









Father Day Pitch

This Father’s Day media pitch was created to 
highlight wellness, grooming, and lifestyle 
gift ideas designed to elevate dads’ everyday 
routines. The goal was to position these 
products for inclusion in Father’s Day gift 
guides, wellness roundups, and lifestyle-
focused editorial features. I drafted this pitch 
as part of my role as a PR Intern at Azione PR.

Client Brands: Cymbiotika, Farmacy Beauty, 
HigherDOSE, Pura, and CorePower Yoga

Objective: Secure editorial coverage and 
product placements in Father’s Day gift 
guides, wellness stories, and lifestyle-focused 
media coverage.

My Role: Drafted the media pitch and 
supported media outreach strategy by 
aligning products with Father’s Day gifting 
trends, wellness-focused routines, and 
practical lifestyle upgrades for modern dads.







Intern Final Project Pitch: The Secret 

Planning Pitch Angles – Kosas Shiny Objects

This internship final project focused on 
developing strategic pitch angles that served as 
the foundation for broader PR storytelling and 
campaign ideation for ’ Shiny Objects launch. The 
angles explored seasonal, celebrity, and lifestyle-
driven narratives designed to position the product 
across key editorial moments and ultimately 
informed the development of larger experiential 
and partnership-based pitch concepts.

My Role: 
Developed foundational pitch angles and used 
them to build out expanded campaign and 
activation ideas for an integrated PR final project.

View Presentation: HERE

https://heyzine.com/flip-book/5cf0ad4186.html










Intern Final Project Pitch: 

Meet the It Girl Glow of Summer: Kosas 
Shiny Objects

This media pitch was created to support the 
launch of Kosas’ Shiny Objects highlighter 
collection by positioning the product within 
summer beauty and “clean girl” makeup 
trends. The pitch highlighted the brand’s 
dewy, effortless glow aesthetic to secure 
editorial coverage and beauty feature 
placements.

My Role: 
Drafted the media pitch and developed 
trend-focused messaging tied to summer 
beauty and lifestyle narratives.

View Presentation: HERE

https://heyzine.com/flip-book/5cf0ad4186.html






Intern Final Project Pitch: The Secret 

Events & Partnerships – Kosas Shiny Objects

This internship final project concept extended 
Kosas’ Shiny Objects launch into an immersive 
influencer-led experience through a “Shiny 
Objects Beach Club” pop-up, designed to generate 
high-impact social content and position the 
product as the ultimate summer glow essential. 

The concept also included a co-branded gifting 
moment with Lake & Skye’ 11 11 Moon Eau de 
Parfum and Dancing Wines, blending beauty, 
fragrance, and lifestyle to enhance event 
storytelling and post-event engagement.

My Role:
Planned this mock up conecpt between clients and 
brand outreach. 

View Presentation: HERE

https://heyzine.com/flip-book/5cf0ad4186.html






Intern Final Project Pitch: The Secret 

Behind Madison Beer’s Glow – Kosas Shiny 
Objects

This follow-up media pitch was created to support 
the launch of Kosas’ Shiny Objects highlighter 
collection by tying the product to celebrity beauty 
inspiration, specifically Madison Beer’s signature 
effortless glow. The pitch positioned the product 
within summer beauty trends and celebrity-driven 
glam routines to encourage editorial coverage and 
product placement in beauty and lifestyle features.

My Role:
Drafted the follow-up media pitch and developed 
celebrity-focused, trend-driven messaging to 
support launch outreach and media engagement.

View Presentation: HERE

https://heyzine.com/flip-book/5cf0ad4186.html





