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Editors Note
This pitchbook showcases the outreach 
strategy, planning process, and 
communications developed during my 
Influencer Relations & PR internship at 
Cognié, a Paris-based contemporary 
jewelry brand.

The campaigns were designed to strengthen 
brand awareness, build meaningful 
relationships with industry professionals, and 
support product gifting, editorial placements, 
showroom appointments, and wholesale 
opportunities. Each pitch was developed 
through strategic research and tailored to 
the recipient, ensuring that every outreach 
reflected Cognié’s brand identity while 
addressing the interests of influencers, editors, 
stylists, and retail buyers.

The following pages highlight my workflow 
from research and planning through 
execution, and include a selection of 
personalized outreach emails written 
throughout my internship.



Outreach Strategy & Planning

Campaign Objective:
Develop targeted outreach campaigns to 
introduce Cognié to key industry contacts 
and generate opportunities for influencer 
collaborations, editorial coverage, showroom 
appointments, and wholesale partnerships. 
Each campaign aimed to increase brand 
visibility while fostering long-term 
relationships with creators, media 
professionals, stylists, and buyers.

Influencer Gifting

Objective
Build authentic relationships with fashion, 
lifestyle, and jewelry creators whose content and 
audience aligned with Cognié’s brand identity. 
The goal was to introduce the brand through 
personalized product gifting while encouraging 
organic content creation and 
long-term partnerships.

Strategy

• Researched influencers using Upfluence based 
on audience demographics, engagement rate, 
content quality, and brand alignment.

• Evaluated previous brand collaborations to     
identify creators with a genuine interest in luxury 
and contemporary fashion.

• Personalized each outreach email by referencing 
the creator’s content and selecting products that 
matched their aesthetic.

• Coordinated gifting logistics and maintained 
communication throughout collaboration process

Outreach Management

Green indicated influencers who were a strong fit 
and moved forward in the gifting or collaboration 
process.
Red identified influencers who responded 
positively but were not pursued at the time due 
to market, budget, or pricing. These creators 
remained in the tracker as valuable contacts for 
future campaigns and potential partnerships.

Maintaining this tracker ensured every outreach 
effort was organized, measurable, and accessible, 
allowing the team to monitor responses, identify 
opportunities, and build a long-term database of 
qualified influencer relationships.



OUTREACH STRATEGY & PLANNING

Campaign Objective

Develop targeted outreach to expand Cognié’s 
presence across the U.S. and Japanese markets, 
connecting the brand with fashion creators, 
editors, stylists, and buyers.

Outreach focused on building relationships that 
could lead to influencer collaborations, editorial 
visibility, showroom appointments, and long-
term market growth.

INFLUENCER GIFTING

Objective

Build authentic relationships with fashion and 
lifestyle creators whose aesthetic aligned with 
Cognié’s identity.

Recent outreach placed a stronger focus on 
Japan-based creators, using personalized 
gifting partnerships to introduce Cognié to new 
audiences while encouraging organic content 
through Reels, Stories, and styled 
product features.

4 confirmed creator partnerships across the U.S. 

STRATEGY

•	 Researched creators using Upfluence, 
evaluating engagement, audience 
demographics, content quality, and brand 
alignment.

•	 Identified creators across the U.S. and 
Japanese markets whose style aligned with 
Cognié’s contemporary luxury positioning.

•	 Personalized outreach and product selections 
to each creator’s individual aesthetic and 
content style.

•	 Managed gifting communication, product 
selection, shipping details, and collaboration 
follow-ups.

OUTREACH MANAGEMENT

Maintained a detailed influencer tracker to man-
age creator status, responses, gifting decisions, 
and future opportunities across markets.

Green identified creators moving forward with 
gifting or collaborations, while red highlighted 
strong contacts to revisit for future campaigns.

This system created an organized database of 
qualified creators while supporting long-term 
influencer relationship building and international 
expansion.



Fashion Editor & Media Tracker

Planning & Research
To expand Cognié’s media presence, I researched 
fashion editors and journalists whose coverage 
aligned with the brand’s contemporary aesthetic 
and target audience. Using Muck Rack, 
publication mastheads, and editorial research, 
I identified contacts across fashion, accessories, 
luxury, and lifestyle publications.
A centralized media tracker was created to 
organize contacts and support personalized 
outreach throughout each campaign.

The tracker included:

•	 Editor name
•	 Publication
•	 Editorial role or beat
•	 Contact information
•	 Market/location
•	 Recent articles and editorial interests
•	 Outreach status
•	 Response tracking
•	 Follow-up notes and campaign updates

Outreach Management

Each editor received a personalized pitch tailored 
to their publication, editorial focus, and previous 
coverage. By researching the stories they covered 
and understanding their audience, I was able to 
position Cognié in a way that was relevant to their 
editorial interests.

The media tracker documented every stage of 
communication—from initial outreach through 
follow-up—to ensure timely responses and 
maintain organized records of all interactions. 
This system helped prioritize active opportunities 
while creating a valuable database of editorial 
contacts for future product launches, collection 
announcements, and media outreach.



COGNIÉ PARIS INFLUENCER PITCH

This influencer pitch was developed to 
introduce Cognié Paris and the Éclipse 
Collection to fashion creators whose personal 
style and audience aligned with the brand’s 
contemporary luxury identity. The goal 
was to build authentic creator relationships 
through personalized product gifting and 
potential content collaborations.

Brand: Cognié Paris

Collection: Éclipse Collection

Target: Fashion + lifestyle creators across key 
international markets

Objective: Generate brand awareness, organic 
content, and long-term creator relationships

My Role: Researched creators, personalized 
outreach, selected relevant products, and 
managed gifting communication



COGNIÉ PARIS EDITORIAL PITCH

This media pitch was developed to introduce 
Cognié Paris and the Éclipse Collection to 
fashion, jewelry, and lifestyle editors. The 
pitch positioned the brand’s Parisian identity, 
architectural influences, and contemporary 
approach to fine jewelry for potential 
editorial coverage.

Brand: Cognié Paris

Collection: Éclipse Collection

Target: Fashion, jewelry + lifestyle editors

Objective: Secure editorial coverage and 
introduce Cognié to new media contacts

My Role: Researched relevant editors, 
developed the media pitch, and supported 
targeted outreach.



PARIS FASHION WEEK CLASSE PARIS 
EDITOR OUTREACH

This media pitch was developed to invite 
fashion and jewelry editors to discover 
Cognié Paris’ Éclipse Collection during 
Premiere Classe Paris at Jardin des Tuileries. 
The outreach introduced the collection 
while creating opportunities for in-person 
appointments, editorial coverage, and media 
relationships.

Event: Premiere Classe Paris

Collection: Éclipse Collection

Target: Fashion, jewelry + lifestyle editors
Objective: Drive editor attendance, collection 
discovery + editorial opportunities

My Role: Researched editors, developed the 
event pitch, managed outreach + coordinated 
appointment opportunities.



INFLUENCER CAMPAIGN BRIEF

This campaign brief was developed to 
guide Cognié Paris influencer gifting 
partnerships, providing creators with clear 
brand direction, content expectations, and 
product information while allowing space for 
authentic creative expression.

Campaign: Influencer Gifting + Content 
Collaboration

Collection: Éclipse Collection

Target: Fashion + lifestyle creators

Objective: Generate authentic creator 
content, increase brand awareness + build 
long-term influencer relationships

My Role: Developed the campaign brief, 
outlined content deliverables, coordinated 
product gifting + supported creator 
communication



ORGANIZATION




